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PRODUCT

SKYBLEND SALES ARE SKYROCKETING

The first year of SkyBlend sules hus been one wild ride.
From our standing start roll out of the fubulous hew prod-
uct to where we ure toduy represents u growth puce
20% over some very aggressive projections. Sales of
SkyBlend are cominy from dll over North America and we
dre pleused to report U high percentuge of include
SkyBlend us the core for Roseburgy Melumine und
Hardwood Plywood. Roseburg has mude a strony com-
mitment o SkyBlend uand we dre proud to parther with
North Americud’s best and most respected distributors in
this effort.

WE'VE ONLY JUST BEGUN

While we dre of to a good start, we’'ve only just begun
the cumpuign, and it is more critical than ever to contin-
ue our commitment to step up our efforts und estublish
SkyBlend us the preferred “environmentdlly friendly”
board in the market.

A HYBRID LIKE YOU'VE NEVER SEEN BEFORE
That’s the slogun of our hew mar-
keting campuign. We cull
SkyBlend “Another
Environmentdally Friendly Product
from Rosebury” becuuse we
believe our existing Rosebury Pine
and Rosebury UltraBlend
Particlebourd ure pretty darn
“environmentdlly friendly” in their =
own right, SkyBlend wus developed =
us U “Hybrid” to meet the demund -
for a segment of the murket requir-
ing specific sustuinable und environ-

mental attributes, including 100% pre-consumer recycled
filber content and verified formaldehyde emission rating
of .01 PPM or less. You will see the “Hybrid” theme carried
through a variety of effective media.

PRINT ADS

A new series of SkyBlend “Hybrid” ads debut in the August
issue of EDM Muguzine, the IWF Show Directory,
Cunudiun Architecture and us inserts in Award

Magazine.
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TRADE SHOWS

IWF 2006 Atluntu, GA Auygust 23-26,2006 Booth #2500
SkyBlend is featured s the backdrop in a large portion of
our booth.
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Woodwork Institute Annuul Full Trade Show Plucentia, CA
September 20, 2006

West Coust Green Building Trade Show San Francisco, CA
Sept. 28-30,2006 Booth #315 "The world’s largest
residentidlly-focused green building show”

Greenbuild 2006 Expo Denver, CO November 14-17,
2006 Booth #344

"USGBC's Greenbuild Internationul Conference & Expo is
the premiere green building conference in the hution.”

DIRECT MAIL

This fall, Rosebury und purticiputing SkyBlend distribution
purtners, will launch our bigyest direct muil cumpuign
yet. Direct mailings will target, Architects, Specifiers and
Fabricators in each local market directing inquiries and
business buck to the individual distributors.

SKYBLEND DISTRIBUTOR PARTICIPATION

Some of our most successful marketing efforts have come
from pro-uctive distributor participution. Rosebury has
joined forces with individuadl distributors to participate
with tuble-top displays ut locul CSI, AWI uand WI Chupter
meetings und Trade Shows in uddition to u wide variety
of presentdtions to architecturdl firms and groups. We
invite dll our distributor partners to contuct your Rosebury
Territory Sules Munager to discuss what we might do us u
teum to keep the bull rolling toward our goul to muke
SkyBlend the preferred “environmentally friendly” board in
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